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Education; 

Minneapolis College of Art and Design
Graphic Design BFA, 2016—2019

Experience; 

Freelance, Graphic Design, 01.2018—Present
Select Clients; National Portfolio Day / Fallon, Minneapolis / 
Bolger Printing / Nightclub at Night Gallery

HYPEBEAST, Graphic Design, 04.2022—04.2024
Multidisciplinary position, collaborated with Art and Creative 
Director on in-house projects including print publication, 
web design and identity systems. Worked directly with web 
developers, vendors, and internal teams to deliver projects on 
time and within budget. 

Adobe, Freelance Graphic Design, 08.2020—09.2022
Returning freelance designer for the Adobe Fonts team. Designed 
and illustrated for the Creative Cloud Marketplace, Adobe Blog, 
Adobe Originals Font site, and Adobe MAX event.

Walker Art Center, Graphic Design, 04.2021—03.2022
Designed and typeset quarterly magazine. Updated way-
finding and general miscellaneous materials within the museum. 
Facilitated print communication, received quotes, worked to stay 
within project budget, and completed press checks.

MCAD, Designworks, Graphic Design, 01.2018—03.2020
Created branded pieces for circulation, posters and mailers for 
various lectures and events, booklets and guides for academic 
programs, and printed and digital materials for exhibitions.

Aspen Art Museum, Graphic Design Intern, 06.2019—08.2019
Designed general institutional marketing and ephemera, including 
event posters, weekly ads, and motion graphics for social media 
posts. Assisted with typesetting, design, and print communication 
for several in house publications.
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Redesigned the editorial system & structure for Hypebeast Magazine on its return to print with Issue No.30.
Including an updated cover, grid and type systems, standardized layouts for photography editorials, artist portfolios, interviews and product features.
Designed layouts for select stories in the following three issues, No.31—No.33

HYPEBEAST Magazine,
Issues No.30—No.33

Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Magazine, 
Issue No. 30

Select Spreads Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Magazine, 
Issue No. 31

Select Spreads Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Magazine, 
Issue No. 33

Select Spreads Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Instagram Post 
Templates

@hypebeast Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

As a part of the 2020 brand refresh, the main Hypebeast Instagram account was subject to a visual overhaul. This included working 
with the global social media team to strategize required templates, and then creating a system that was approachable by both a 
viewer, and easily adaptable by internal team members when needed. 

Templates shown here include — General News, Product, Round-Up/Feature Cover, Feature Quote Slide
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HYPEBEAST Corporate Deck,
2022—23

Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

Updated design and layout for the Hypebeast corporate brand deck. Designed acompanying icons and infographics as needed.
Created in tandem with a Google Slides deck template to be used globaly by internal teams.
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North America
Campaigns

Timberland - 360 Campaign National Geographic - 360 Campaign Hypegolf Clubhouse pop-up store Sunglass Hut - 360 Campaign
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Brands 
Carried

HBX product ranges at the leading edge of 
culture stocking over 250 highly curated 
luxury and contemporary menswear, 
womenswear, and lifestyle brands sourced 
from all over the world, including New 
York, Los Angeles, London, Paris, Tokyo, 
Sydney, and many more.
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Sneakers

Toys and 
Collectibles

Accessories

Bags

Clothing

Homestyle 
Products

Product
Category

55%
Menswear

10%
Lifestyle

35%
Womenswear

USA

HK

TW

CN

KR

UK

Revenue
Split

Share of 
Business

ROW

JP

As of March 31, 2022.
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Introducing HBX New York:
Our first-ever U.S. flagship and headquarters

We opened our first flagship building 
in North America in the heart of vibrant 
Chinatown, New York City. 

2023 25
____________________________________________________________________________________________________________________________________________________________________________________________________________________________________

                     
2023 
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Corporate Profile,
Our Major Milestones

2005 2015 2016 2019 2020 2021 2022

Hypebeast was 
founded by Kevin Ma

Launched Popbee, a 
female-driven media 
platform in Asia 

Launched HBX our 
E-Commerce store

Hypebeast available in 
the Traditional Chinese, 
Simplified Chinese and 
Japanese languages 

Launched Hypebae our digital 
media property aimed at the 
female Hypebeast audience

Officially established 
Hypemaker, our creative agency 

Hypebeast available in the 
Korean language 

Hypefest, our inaugural 2-day 
streetwear and cultural festival 
held in Brooklyn, New York

Hypegolf Invitational brought an 
immersive and inclusive golf 
experience to Miami and Japan

Launched Hypemoon, 
a platform dedicated to all things 
Web3

Hypebeast available in the 
Brazilian and Spanish languages

HBX New York flagship 
and Hypebeans opened in 
Chinatown, New York

Hypegolf Japan Store 
opened in Tokyo, Japan

Hypegolf Invitational 
returned to Japan

2012

HBX Hong Kong retail 
store launched

Hypebeans, a communal 
destination for quality coffee, 
launched in Hong Kong
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ABOUT 
HYPEBEAST
Founded in 2005, Hypebeast is a leading 
global platform for contemporary culture and 
lifestyle, and a premier destination for 
editorially-driven news and commerce. 

Standing at the forefront of fashion and 
culture, we have built a loyal and passionate 
community of over 32.4M followers who trusts 
our curation across diverse lifestyle categories 
spanning fashion, arts, music and culture. 
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Corporate Profile 
Capabilities

Our diverse yet highly interrelated hype 
universe integrate together as a complete 
business model and a one-stop media 
service provider in the global cultural 
market.

Content

Discovering the undiscovered, our 
online editorial and social media 
platforms unites a global 
community of the culturally curious.

Commerce and Experience

Curating fully immersive, online to offline 
experiences, we strengthen our community 
with IRL strategies and give consumers 
access to over 250 highly curated brands 
around the world.

Creative

Our in-house, full-service creative 
production agency specializes in 
all stages of production from 
research and strategy to ideation 
and creation.

THE HYPE UNIVERSE
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Global 
Network

We own an extensive operational network 
across the globe. Our team is global and we 
have offices in Hong Kong, Shanghai, Tokyo, 
Seoul, London, Los Angeles, New York  and  
other major cities around the world.

New York

London

Shanghai

Hong Kong Taipei

Seoul TokyoLos Angeles
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37.5M
Page Views Per Month 2

67%
Male

18-34
Age

Founded in 2005, Hypebeast is a leading 
platform for men’s contemporary fashion. 
Culturally curious, Hypebeast's devotion 
to discovery has made it one of the 
premier online destinations for editorially-
driven news and commerce. 

13.3M
Average Unique Visitors Per Month 1

Hypebeast

30M
Aggregated Social Media Following 2

1 Historical 12 month average, 
March 31, 2022.
2 As of March 31, 2022.

Media
● Operates in over 15 markets 

worldwide
● Available in 9 languages
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Readership 
and Traffic

As of March 31, 2022.

Media 44.1M
Page Views Per Month

16.4M
12-Month Average Website 
Monthly Unique Visitors

United States

Japan

South Korea

Taiwan 

United Kingdom

Hong Kong 

Readership Operating 
in over 15 markets 
worldwide

32.4M
Aggregated Social Media Following
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From in-depth interviews, to focused 
features, to fashion-forward editorials, our 
bi-annual print publication features 
long-form coverage of the topics valued 
by our readers.

Hypebeast
Magazine
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HYPEBEAST HBX 41 Division Motion design by Massive Assembly, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

Opening campaign for Hypebeast’s first US Flagship in 2022 at 41 Division. 
Hoarding, Subway 9x6, Staff T-Shirt
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Designed identity systems & social templates for Hypetime, Hypeform, and Hypedrive. Adapted visual identity of 
Hypebae and Hypegolf to develop social templates. Each system includes templates for ‘general news’ editorial 
cover and slides, specialized IP’s and product spotlights.

HYPEBEAST Select Instagram 
Post Templates

Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong



09Refreshed identity for HB100, including a new logo, website, social media graphics, and gift given to the 100.

HYPEBEAST HB100 2022 & 2023 Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong



10Candle design and included packaging materials (card, matchbox, box)

HYPEBEAST HB100 2022 & 2023 Candle Production by Florilége, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST HGS Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

Worked alongside Vasun Pachisa and Kevin Wong to develop branding for Hypebeast’s eponymous clothing label; Hypebeast 
Goods and Services. Inspired by vintage military labels the design system uses a simple structure that is both graphic and functional. 
Designed logotype, product labels, product, social media posts & micro-site. 
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Instagram post templates, direction and micro-site, 
hypebeastgoodsandservices.co

HYPEBEAST HGS Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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ADOBE Adobe Originals Blog 
Illustrations

blog.adobe.com
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ADOBE Creative Cloud 
Spot Illustrations

Spot illustrations used for Creative Cloud Stock & Marketplace Fonts page
(New Fonts Available, Collection Spotlight, Featured Foundries)
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Assigned a selection of fonts offered by Adobe, and created 2-4 visuals for each to 
preview and promote them in use. Selection of 30 assets of approximately 200.

ADOBE Adobe Originals 
Font Assets

fonts.adobe.com
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walkerart.org

CÉCILE MCLORIN  
    SALVANT
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Ogresse:  
Envisioned

February 25–26
 McGuire Theater
World Premiere,   
 Walker Commission

“A story at once epic and intimate 
… virtually everything about it is 
staggeringly original.” —Wall Street 
Journal

PERFORMING ARTS 
    2021 /2022
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May 12–14
Cargill Lounge/
 McGuire Theater
World Premiere, 
 Walker Commission

“[Kravas’s] creative ingenuity, 
conceptual depth, and 
social consciousness ... [is] 
characterized by a palpable 
passion.” —Culturebot

walkerart.org
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 HEATHER KRAVAS    
AND VICTORIA 
HAVEN

January 12–15
Kaneza Schaal

KLII

McGuire Theater
World Premiere,
 Walker Commission

January 27–29
Annie Dorsen 

Yesterday  
Tomorrow

McGuire Theater
Copresented with the 
 Great Northern

February 10–12
Big Dance Theater 

The Mood Room

McGuire Theater 
Walker Commission

OUT     THERE 
 2022
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WALKER ART
CENTER

Performing Arts 
2021 Posters

With direction from, and in collaboration with Ian Babinau
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WALKER ART
CENTER

2021 Party in the 
Garden Identity

Creative Direction by Emmet Byrne



ASPEN ART 
MUSEUM

Whole Celebration, 
2019

Art Direction from & in collaboration with David Wise



19Borrowed, a personal project inspired by a the innate habit to collect, curate, and redistribute.

MISC Borrowed, 
Biannual Periodical
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Under the Tree Poster In collaboration with; 
Ian Babinau, Jasio Stefanski, Brian Huddleston Art-A-Whirl, Casket Arts Building flyers Borrow Poster

MISC


