Franny Fuller Portfolio

Education;

Minneapolis College of Art and Design
Graphic Design BFA, 2016 —2019

Experience;

Freelance, Graphic Design, 01.2018 —Present
Select Clients; National Portfolio Day / Fallon, Minneapolis /
Bolger Printing / Nightclub at Night Gallery

HYPEBEAST, Graphic Design, 04.2022—04.2024
Multidisciplinary position, collaborated with Art and Creative
Director on in-house projects including print publication,

web design and identity systems. Worked directly with web
developers, vendors, and internal teams to deliver projects on
time and within budget.

Adobe, Freelance Graphic Design, 08.2020—09.2022

Returning freelance designer for the Adobe Fonts team. Designed
and illustrated for the Creative Cloud Marketplace, Adobe Blog,
Adobe Originals Font site, and Adobe MAX event.

Walker Art Center, Graphic Design, 04.2021—03.2022
Designed and typeset quarterly magazine. Updated way-

finding and general miscellaneous materials within the museum.
Facilitated print communication, received quotes, worked to stay
within project budget, and completed press checks.

04.2024

MCAD, Designworks, Graphic Design, 01.2018—03.2020
Created branded pieces for circulation, posters and mailers for
various lectures and events, booklets and guides for academic
programs, and printed and digital materials for exhibitions.

Aspen Art Museum, Graphic Design Intern, 06.2019—08.2019
Designed general institutional marketing and ephemera, including
event posters, weekly ads, and motion graphics for social media
posts. Assisted with typesetting, design, and print communication
for several in house publications.



HYPEBEAST Magazine, Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
Issues No.30—No0.33

NEW IDEAS NEW DIMENSIONS NEW FRONTIERS IS 2 THE CIRCLE ISSUE

"AYPEBEAST

Redesigned the editorial system & structure for Hypebeast Magazine on its return to print with Issue No.30.
Including an updated cover, grid and type systems, standardized layouts for photography editorials, artist portfolios, interviews and product features.
Designed layouts for select stories in the following three issues, No.31—No0.33 01



HYPEBEAST Magazine, Select Spreads Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
Issue No. 30

“THE AGRICULTURAL SYSTEM IN THE U.S. IS NOT ONE
THAT IS BUILT TO SUPPORT SMALL, SUSTAINABLE
AGRICULTURE. IT'S AN INDUSTRIAL SYSTEM THAT FAVORS
EFFICIENCY OVER ECOLOGY."

—JOSH BARDFIELD

MARTON

Y BOE

o
w
[a]
P4
w
o
2]
]
(2]

>
X
)
<
LLI
LL
-

Fighting food insecurity and empowering
through agriculture, the non-profit based in
Upstate New York puts community first.

180 ISSUE NO. 38
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HYPEBEAST

Magazine,
Issue No. 31

NADIA LEE COHEN, A CHARACTER STUDY

WHETHER LENSING HERSELF OR A CELEBRITY
SUBJECT, SHE LETS THE NARRATIVE SPEAK
LF.

FOR ITSf

£l

PHOTOGRAPHY BY NADIA LEE COHEN

Select Spreads

"

Finding Equilibrium
Do Not Sit Here
‘Attition Undivided

ISSUE NO. 31

145

Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

jimseung chair
g

DO NOT SIT
HERE

MUDDYCAP’S CHAIRS, RANGING FROM MID-CENTURY TO POSTMODERN, BRUTALIST, CONTEMPORARY, AND MORE,
WOULD BE QUICKLY BOUGHT UP BY DESIGN FANATICS—IF THEY WEREN'T ALL VIRTUAL.

WORDS BY ALICE HORBY

Chairs are the bread and butter of contem-
porary design, but as a ubiquitous item we all
live with, they go unnoticed—a humble victim
of their own usefulness. History shows that
our (mostly) four-legged friends first turned up
in Ancient Egypt some 5,800 years ago. Back
then, they were used as a symbol of ranking—
and the higher an individual was ranked, the
taller the chair would be. Since then, the chair
has been reinterpreted to the nth degree. An
evolution of the benches and stools that came
before it, the addition of a backrest and arms
to chairs in Ancient Egyptian times seem-
ingly began the design world’s obsession,
prompting the creators of past millennia to
come up with their very own blank canvas.

208

donut chair
2022

nae chair

2022

ISSUE NO. 31
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becomes an icon in its own right. Grappling with the correct
balance has brought us some of the most famous design
objects in existence—from Ludwig Mies van der Rohe's
Barcelona Chair to the humble white plastic Monobloc found
stacked up the world over. “A chair is a very difficult object, a
skyscraper is almost easier,” Mies van der Rohe—a designer of
both—once famously said. So why does the chair continuously
come back into focus?

“Chairs are essential in our lives,” says Muddycap, a designer
based in South Korea, who has recently risen to prominence
across Instagram with an account dedicated to abstract inter-
pretations of the home staple. “When | first started my account,
Ibarely knew about chairs and wa: y interested in them—
I was also making tables, lights, shoes, etc.—but the audience
was more interested in chairs than anything else.”

With this in mind, Muddycap—a moniker used by the designer
in order to remain anonymous—began spending his time trans-
forming chairs into works of art in their own right, and sharing
them through his @muddycap handle. His creations have
amassed more than 65,000 followers on Instagram since he
began posting pieces inspired by anything from the Nike SB
logo to the work of Virgil Abloh in early 2020. Since then, his
craft has come a long way—both technically and in terms of
forging a style that is instantly recognizable as his own.

As someone who's made his name on Instagram, it's fitting that
we began our conversations over DM's when | asked the
cloaked designer if we could have a general chat about his pro-
cess and creative background. Having majored in art at univer-
sity, Muddy—as I'm told it's OK to call him—became disillusioned
with the curriculum on offer. “There were more things | wanted
to do, and my interests were elsewhere,” he says. But those
interests required both time and money, two things he was
lacking. It wasn't until he began to learn about 3D art and ren-
derings that he found a medium for his creative pursuit. “I
started making things in 3D with my friend’s old laptop and
posted them on Instagram,” he says. “It was so convenient. With
the laptop, | was able to make anything, anytime, anywhere.”

Now, his process always begins with an abstract idea,
and if you look at some of his most recent pieces,
you'll notice that these ideas can range widely, from

amousetrap to a donut stack. Having set his concept,
and roughly figured out the shapes associated with
what he has in mind, Muddy begins embodying and
visualizing the ideas to turn it into a 3D model. “I don't
start working with a 100% finished shape in my mind,” he
says, “so the longest part of the process is forming the
details.” Once the modeling is done, he moves on to
rendering. During this process, materials and colors are
applied to the 3D model. “I don't usually think about
the colors before this stage, so they depends on my
mood at the time,” Muddy says. “Most of my work is
alittle spontaneous.” When allis finished, and Muddy
is happy with the result, he names the artwork and
uploads it to Instagram, where the likes and the com-
ments rollin thick and fast. Many followers continue
to be surprised that the chairs aren't real, praising
Muddy's ability to create realistic 3D models, while
others beg him to make them a physical reality.
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HYPEBEAST Magazine, Select Spreads
Issue No. 33

Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Instagram Post @hypebeast Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
Templates

< HYPEBEAST

Posts
@ hypebeast &

HYPEBEAST

< HYPEBEAST

Posts
@ hypebeast &

HYPEBEAST NIKE ZOOM VOMERO 5
“SAIL GUM”

< HYPEBEAST

@ hypebeast &

< HYPEBEAST

Posts
@ hypebeast &

Posts

A

-

‘CO §OY CARTER’ IS
SPOTIFY’S MOST STREAMED
~ ALBUM IN 2024 SO FAR

LOOKING BACK:
A-COLD-WALL"S
CULTURAL IMPACT

TOKYO FASHION
WEEK FW24
FOOTWEAR TRENDS

160 USD | SUMMER 2024

Qv W

2,219 likes

hypebeastkicks The @nike Zoom Vomero 5 has
become an essential in many sneaker rotations for its
amazing comfort and retro styling. Now, the... more

Vests, bomber jackets and
trousers are made with a new silk -
bubble-wrap textile that includes P 5 \
bulletproof reinforcements. : ) N | S RS

El K
INSPIRED COLLECTION

™ CHILDISH GAMBINO

Qv N Qv N

Qv W

View all 4 comments

7,956 likes

hypebeast It's been less than one week and
@beyonce's latest album 'Cowboy Carter' has already
gained the achievement of @spotify's most... more

March 31

5,118 likes

hypebeast @hypebeastuk: @acoldwall's impact on UK
fashion in the last decade has been nothing short of

seismic @... more

a Q ® @ A Q ® e

@

As a part of the 2020 brand refresh, the main Hypebeast Instagram account was subject to a visual overhaul. This included working
with the global social media team to strategize required templates, and then creating a system that was approachable by both a
viewer, and easily adaptable by internal team members when needed.

Templates shown here include — General News, Product, Round-Up/Feature Cover, Feature Quote Slide

2,520 likes

hypebeast In a society riddled with uncertainty and
chaos, Helmut Lang's Fall/Winter 2024 collection
provides order and refuge. Take a closer look at... more

A Q ® e

ADIDAS UNVEILS
‘COPA AMERICA 2024
HOME AND AWAY KITS




Corporate Deck,
2022—23

HYPEBEAST
2023

2023

2023

ABOUT
HYPEBEAST

Founded in 2005, Hypebeast is a leading
global platform for contemporary culture and
lifestyle, and a premier destination for
editorially-driven news and commerce.

Standing at the forefront of fashion and
culture, we have built a loyal and passionate
community of over 32.4M followers who trusts
our curation across diverse lifestyle categories
spanning fashion, arts, music and culture.

2023

2023

Corporate Profile,
Our Major Milestones

O Hypebeast was
founded by Kevin Ma

O Launched HBX our
E-Commerce store

© Launched Popbee, a
female-driven media
platform in Asia

© Launched Hypebae our digital
media property aimed at the
female Hypebeast audience

O Officially established
Hypemaker, our creative agency

O Hypebeast available in the
Korean language

© HBX Hong Kong retail
store launched

Hypebeast available in
the Traditional Chinese,
Simplified Chinese and
Japanese languages

O Hypegolf Invitational brought an
immersive and inclusive golf
experience to Miami and Japan

© Hypebeans, a communal
destination for quality coffee,
launched in Hong Kong

O Hypefest, our inaugural 2-day

streetwear and cultural festival
held in Brooklyn, New York

Hypegolf Japan Store
opened in Tokyo, Japan

Hypegolf Invitational
retumed to Japan

Launched Hypemoon,
aplatform dedicated to all things
Web3

Hypebeast available in the
Brazilian and Spanish languages

HBX New York flagship
and Hypebeans opened in
Chinatown, New York

2023

Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

2023

Corporate Profile
Capabilities

o
Creative

Our in-house, full-service creative
production agency specializes in
all stages of production from
research and strategy to ideation
and creation.

Our diverse yet highly interrelated hype
universe integrate together as a complete
business model and a one-stop media
service provider in the global cultural
market.

2023

THE HYPE UNIVERSE

O Commerce and Experience

Gurating fully immersive, online to offiine
experiences, we strengthen our community
with IRL strategies and give consumers
access to over 250 highly curated brands
around the world.

© Content

Discovering the undiscovered, our
online editorial and social media
platforms unites a global
community of the culturally curious.

Global
Network

Londond®

Los Angeles O © New York

We own an extensive operational network
across the globe. Our team is global and we
have offices in Hong Kong, Shanghai, Tokyo,
Seoul, London, Los Angeles, New York and

other major cities around the world.

2023

North America
Campaigns

Seoul o
Shanghai ©
HongKonge~ © Taipei

#o Tokyo

Readership
and Traffic

44.1M

Page Views Per Month

Aggregated Social Media Following

32.4M 16.4M

12-Month Average Website
Monthly Unique Visitors

Readership Operating

United States

in over 15 markets

Japan

worldwide

South Korea

Taiwan

United Kingdom

]

Hong Kong

Hypebeast

Founded in 2005, Hypebeast is a leading
platform for men’s contemporary fashion.
Culturally curious, Hypebeast's devotion
to discovery has made it one of the
premier online destinations for editorially-
driven news and commerce.

Media

*  Operates in over 15 markets
worldwide
*  Available in 9 languages

2023

18-34

Ag

37.5M

Page Views Per Month 2

30M

Aggregated Social Media Following ?

13.3M

Average Unique Visitors Per Month '

Nike's Beloved Air Max 97 "Silver Bullet" Makes
Its Return in This Week's Best Footwear Drops

67%

Male

Hypebeast
Magazine

From in-depth interviews, to focused
features, to fashion-forward editorials, our
bi-annual print publication features
long-form coverage of the topics valued
by our readers.

2023

"HYPEBEAST

"HYPEBEAS

Brands
Carried

HBX product ranges at the leading edge of - DY A [YA

culture stocking over 250 highly curated
luxury and contemporary menswear,
womenswear, and lifestyle brands sourced
from all over the world, including New
York, Los Angeles, London, Paris, Tokyo,
Sydney, and many more.

STONE LMD

Off-White™

FEAR OF GOD

VASUHIRO

AMBUSH’

BOTTEGA VENETA

COMMON PROJECTS

LOEWE JACQUEMUS

Maison Margiela

KENZO

M MAISON KITSUNE

“ Rhude >3&

Revenue
Split

55%

35%

10%

Menswear Womenswear Lifestyle

Share of
Business

Product
Category

@ O

Sneakers Accessories

i om

Clothing

oys an:
Collectibles

Introducing HBX New York:
Our first-ever U.S. flagship and headquarters

Homestyle
Products

Timberland - 360 Campaign National Geographic - 360 Campaign Hypegolf Clubhouse pop-up store Sunglass Hut - 360 Campaign

We opened our first flagship building
in North America in the heart of vibrant

Chinatown, New York City.

BURBERRY U

i UNDERCOVER®
LONDON ENGLAND MONCLER

JUNTAKAHASHI

Updated design and layout for the Hypebeast corporate brand deck. Designed acompanying icons and infographics as needed.
Created in tandem with a Google Slides deck template to be used globaly by internal teams.




HYPEBEAST HBX 41 Division Motion design by Massive Assembly, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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Opening campaign for Hypebeast'’s first US Flagship in 2022 at 41 Division.
Hoarding, Subway 9x6, Staff T-Shirt 07



HYPEBEAST Select Instagram
Post Templates

aaaaaaa hypebae & @ hypetime ~=oe - Nypegolf &

hypebae HYPETIME ‘ HYPEGOLF

The fashion girls have spoken and |

“ As long as we
continue to be
authentic, | think

rectangle frame glasses are in.

Dibico‘,/er pC those golfers who
Rolex’s N of @ eon: M Dbelieve in culture
2024 TN and believe in
Watch A non-tradition will
Releases BN o & find their way to
-l the brand.”
O
OLAJUWON AJANAKU‘
QY ’

Designed identity systems & social templates for Hypetime, Hypeform, and Hypedrive. Adapted visual identity of
Hypebae and Hypegolf to develop social templates. Each system includes templates for ‘general news’ editorial
cover and slides, specialized IP’s and product spotlights.

Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

@ hypeform weme  hypedrive &

A

z\ |

\\ & Janni Vepsaldinen Has a
Y ‘Q | Bold New Vision for
"\ | littala’s Next Chapter
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HYPEBEAST

HB100 2022 & 2023

eee H1- < >

] & hypebeast.com e

=] Hypebeast100 2023 | Hypebeast

HYPEBEAST 100

DRAKE

DRIES VAN NOTEN
EDISON CHEN

ELI RUSSELL LINNETZ 5
EMILY ADAMS BODE AUJLA §
EMILY OBERG
ERROLSON HUGH
FENG CHEN WANG

GURAM GVAS
HANKOOK KIM

th -+

HALL OF FAME NEXT  AWARDS

DISCIPLINE
Music

NATIONALITY
Colombian

LINKS
J Balvin IG

Refreshed identity for HB100, including a new logo, website, social media graphics, and gift given to the 100.

@ hypebeast.com [

[1=] Hypebeast100 2023 | Hypebeast

HYPEBEAST 100

Cesar Buitrago

J Balvin is one of the most powerful forces in reggaeton and Latin pop, at the moment. The "Boy
from Medellin* has not only delivered timeless hits and continues to ride off the high of his 2021
JOSE album, but the Latin artist has made a name for himself within the footwear and fashion
space. Last year saw Balvin reveal a selection of his |atest collaboration with the Jordan Brand. The
Colombian crooner dropped a pair of reworked Air Jordan 2s that saw the shoe feature padded
uppers and playful graphics while also equipped with cloud graphics and glow-in-the-dark soles.

This year, Balvin continues to grow his relationship with the iconic Jordan Brand, branching out to
drop an Air Jordan 3 collection. Continuing to rep the Latino community, the Colombian artist
expands his catalog with an Air Joradn 3 that he first debuted at Formula 1 in Miami. The first to
release was the “Medellin Sunset,” an ode to the beautiful sunset scenes from Colombia. He also

HALL OF FAME NEXT

|

HIROKI NAKAMURA

+ ©

AWARDS

Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

& hypebeast.com ¢ M +
HYPEBEAST 100 HALLOFFAME ~ NEXT ~ AWARDS
2023 FULL LIST
CATEGORIES v NATIONALITIES v

CHRIS GIBBS

DAIKI SUZUKI

FENG CHEN WANG

09



HYPEBEAST HB100 2022 & 2023 Candle Production by Florilége, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

Candle design and included packaging materials (card, matchbox, box)



HYPEBEAST HGS

T AP o e e B g & y SMELI S A AR oA
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LOUNGE PANTS : SS T-SHIRT
1@@%?00?10&,74@9 100% COTTON, 400G
HOO4 -23-327 HOO1 -23-320
HYPEBEAST GOODS | HYPEBEAST GOODS

AND SERVICES AND SERVICES

: = = L
T T ey STy et S S

Worked alongside Vasun Pachisa and Kevin Wong to develop branding for Hypebeast’s eponymous clothing label; Hypebeast
Goods and Services. Inspired by vintage military labels the design system uses a simple structure that is both graphic and functional.
Designed logotype, product labels, product, social media posts & micro-site.

Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

HOODED SWEATSHIRT
100% COTTON, 740G
HOO01-23-323

HYPEBEAST GOODS
AND SERVICES

11



HYPEBEAST HGS Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

eoe [ - i hypebeastgoodsandservices.co & ﬂ] + D

HYPEBEAST GOODS AND SERVICES CONTACT SHOP AT HBX.COM »

HYPEBEASTGOODSANDSERVICES HYPEBEASTGOODSANDSERVICES
< Posts < Posts

hypebeastgoodsandservices and
Q hypebeastgoodsandservices . .’ hypebeast

hypebeastgoodsandservices - Original audio

CoM

LABLE ON HBX

A &ABLE ON HBX.COM

FALL/WINTER

DROF 2 H@@2 28
OCTOBER 2023

(2]

Qv W

25 likes 25 likes

hypebeastgoodsandservices Drop 1 now available on hypebeastgoodsandservices Apparel and lifestyle
hbx.com. label designed by @hypebeast, exclusively available on
May 30, 2023 @hbx.

n Q ® @ @ Q ® @

Instagram post templates, direction and micro-site,

hypebeastgoodsandservices.co 12






ADOBE Creative Cloud
Spot lllustrations

Spot illustrations used for Creative Cloud Stock & Marketplace Fonts page
(New Fonts Available, Collection Spotlight, Featured Foundries)

14



ADOBE Adobe Originals fonts.adobe.com
Font Assets

MIAPIAE i Rf |
AR O DON MCLEAN | | | i i\ 11 .
Teraser AMERICAN PIE 8:37 TN R TINIR: Roman
1971 EMI SED<BLIS SFUL® BROTHEF Medium

CAGER AMATELR EHPLORERS SemiBold
WVARENNA?

AUTONOMOUS ZONE
5
D " CHCHRE.

3
—
——

100k up with admirat
gifted artist, but
far

A4

THE ENTIRE PERIMETER OF LAKE COMO IS
STUDDED  WITH  CHARMING  VILLAGES
AND TOWNS. THE MOST POPULAR DESTINTIONS
ARE DEFINITELY BELLAGIO, VARENNA AND
THE CITY THAT GIVES ITS NAME TO THE LAKE

| C 0 M o)

'l — Light — Medium
— Regular — Bold

EPhﬁE:?HE% >
nzeigen

[TALIC ITALIC ITALIC ITALIC

preview and promote them in use. Selection of 30 assets of approximately 200. 15

DEDERON — SELECT DIACRITICS PT.35



WALKER ART Performing Arts With direction from, and in collaboration with lan Babinau
CENTER 2021 Posters

OUT THERE
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World Premiere, Col nted with the McGuire Thea
Walker Commnsgf‘ " Great Northern Walker Commi

ER  walkerartorg walkerart.org 'wkﬁr' 4 WA LK

16



WALKER ART 2021 Party in the Creative Direction by Emmet Byrne
CENTER Garden Identity

PARTY IN
THE GARDEN

WELCOME TO
PARTY IN/THE
GARDEN 2021

LEAD SPONSORS

the @ a POHLAD
companies

THE CREATIVE PARTNERS GROUP

PARTY INTH )
SPONSORED BY
LEAD

@ Qoo

GARDEN PARTY

augeo AZEK

faegre
iy KNOCK

MARTINPATRICKS

MEE

P

thrivent

LEAD ENTERTAINMENT  LOUNGE
BEST P
BUVa 3
NNOVATOR

citi

OFFICIAL SPIRITS

BACARDI

LEAD ENTERTAINMENT SPONSOR

'WALKER

KN
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ASPEN ART
MUSEUM

OMNOOT—AIM

7

00 PM

B

'S EXHIBITION EACH DAY 15 A

16171819
SATURDAY,
AUGUST 10
00 PM -11

DJ APRIL HUNT
2

F10HM Y SI Avd
HOV3 HO4d SLNIOS

ING THE COLORS AND TITLE AS THE AROMATIC CUES,

WAKE. NOTES INCLUDE PINK GRAPEFRUIT, DEWY FHUBARE,
THIS OCEANIC COMPOSITION IS INSPIRED BY THE PLACE

LEMON, BERGAMOT, CINNAMON, AND CLOVES.
VWHERE THE GRASS MEETS THE REFLECTED MOONSHINE,
WHERE Tri SHORE MEETS THE SEA. NOTES INCLUDE
SEAWEED AND AMBERGRIS, WITH A SLIGHT HINT OF

ANAROMA BASED ON BRIGHTNESS AND LIGHT, THE HIGH:
GRASS!

QUICKLY, LEAVING WARM ENVELOPING SPICES IN THEIR

BREAK ASWEAT DANCING TO TUNES
FROM D APRIL HUNT. HUNT IS NOT
‘ONLYA DJWHO HAS PLAYED AT ART

THE 19705 UNTIL NOW.

OMNOOOT—ANMS

=

1234
00 PM

00 PM -
2]

SATURDAY,
AUGUST 10

16171819

/

\

16171819

I\
=

ART AND ASTROLOGY
SELF-GUIDED TOUR

PRESS PLAY

OO T—ANMSLO

-rr-—me

EXHIBITIONS ARE SEEN. TRAVELED THROUGH,
MUSEUM THROUGH AN ASTROLOGICAL LENS.

AU

BEGINNING (2007) =

HAVE YOU EVER WONDERED HOW MUSEUM

‘ON THEMSELVES AND THE
WORLD, TRANSFORMING
AND CHANGING THEM:

BOTH

— v

SATURDAY,
AUGUST 10

16171819

BOOTH BROVIN AND ARTISTS
FROM THE COMMUNITY IN
APLAYFUL ARTMAKNG

ACTIVITY INSPIRED BY
OBERTS-GRAY, AND CREATE

ANARTWORK IN RESPONSE
T WORKS ON VIEW.

N GELEBRATION OF THE
FIRST YEAR OF THE AAM'S
NEW ARTIST PROGRANS,
JOINARTIST PROGRAMS
'GOORDINATOR TERESA
[NOVIDUAL LiFE CYCLES.

WEDNESDA
JULY 17

FREE

UHAUS GENTENARY IN COLLABORATION WITHBAUHAUS 100: ASPEN

AUGUSI
5:00 PM -6:00 PM

5

BUILDING. IN 1985, HE OPENED SHIGERU
BAN ARGHITECTS IN TOKYO, AND HAS

SINCE EXPANDED HIS OFFICES 10
CREATED THE NONPROFTT VOLUNTARY

SHIGERU DAN 18 THE ARGHITECT
OF THE NEW ASPEN ART MUSEUM
PARIS AND NEW YORK AND HAS ALSO
ARCHITECTS' NETWORK. HE 1S BEST.
KNOWN FOR HIS HUMANITARIAN
PROJECTS, IN WHICH HE CREATES
ARCHITEGTURE AND VOLUNTEERS FOR
HE IS THE 2014 REGIPIENT OF THE
PRITZKER ARCHITECTURE PRIZE.

HEIKE
HANADA

161718191
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PAGE ONE > PAGE TWENTY
BY RAPHAEL ROZENDAL %
published 2018 O

issue 2

fall 2019

A SIMPLE WAY TO MAKE A GOOD
EIRST IMPRESSION

I recently atcended a dinner parcy in New York. One of the guests,
a woman who had inherited money, was eager to make a pleasing im-
pression on everyone. She had squandered a modest fortune on sables,
diamond, and pearls. But she hadn'c done anything whatever about her
face. It radiated sourness and selfishness. She didn'c realize what every
man knows: namely, that the expression a woman wears on her face is
far more important than the clothes she wears on her back (By the way,
that is a good line to remember the your wife wants to buy a fur coat.)
Charles Schwab told me his smile had been worth a million
dollars. And he was probably underestimating the truth. For Schwab’s
personality, his charm, his ability to make people like him were
almost wholly responsible for his extraordinary success; and one of the
delightful factors in his personalicy was his e
Tonce spent an afternoon with Maurice <
1 was disappointed. Glum, taciturn, he was sharply ———————

7

different from what I expected-until he smiled. Then it seemed as
if the sun had broken through a cloud. If it hadn't been for his smile,
Maurice Chevalier would probably still be a cabinet-maker, back in
the trade of his faher and brothers.
Actions speak louder than words, and a smile says, “I like you. You
make me happy. T am glad o see y
“Thatis why dogs make sucha b are so glad to see us that they
almost jump out of their skins. So, nacurally e glad t0 sce them.
An insecure grin? No. That doesn't fool ant
mechanics we resent
warming a smile that comes from within, the kind of smile that
will bring a good price in the market place.
The employment manager of a large New York department store this
her hire  sal .;m who hadr'c finished grade schoo, ifshe

at the job. It grew

You must have
have a good time mecting you. I have asked thousands of business meant
o smile ac someone every hour of the day for a week and then come t0

= SMILE 1.PNG =
DULUTH, WISCONSIN %
june 23.2018.1:53 O

CERTAIN POSSIBILITIES RELATING TO THE
IRRATIONAL EMBELLISHMENT OF A CITY

FOR ANY NUMBER OF PLAYERS
THE PLAYERS ARE ASKED WHETHER THEY WOULD
CONSERVE, DISPLACE, MODIFY, TRANSFORM, OR
SUPPRESS CERTAIN ASPECTS OF A CITY. (AS A
PROCEDURE, THESE QUESTIONS COULD BE APPLIED
TO OTHER OBJECTS, SYSTEMS CONCEPTS.) THIS IS A
PARTIAL TRANSCRIPT OF A GAME PLAYED ON 12 MARCH
1933, THE SUBJECT; PARIS

THE ARC DE TRIOMPHE?
Lie it on its side and make it into
the fincst pismire in Paris

Paul Eluard

THE OBELISK?
Insert it delicately into the stecple
of Saint-Chapelle.

Paul Eluard

THE EIFFEL TOWER?

Conserve it as it is but change its

name to “The Glass of Milk”
Tristan Tzara

THE TOUR SAINT-JAQUES?
Demolish it and have it rebuil in
rubber. An empy seallop-shell to
be placed on the roof.
Tristan Tzara

THE VENDOM COLUM?
Demolish it, carefully repeating
the ceremony of 1871

Tristan Txara

THE CHURCH OF SACRE-
COEUR?

transporting
Andre Breton

LE CHABANAIS

NOTRE-DAME?
Replace it with an immense oil-
cruet in the shape of a cross, one
container filled with blood, the
other with sperm. A school for the
sexual education of virgins.

Andre Breton

THE STATUE OF ALFRED DE
ET?
The mouse will put her hand on
his mouth, people will be invited
<o punch him in the belly and his
eyes will light up.
Andre Breton

THE STATUE OF
CLEMENCEAU?
Place on the lawn surrounding it
thousands of booze sheep, one of
which is made of camembert.
Tristan Tzara

'HERE IN NEBRASKA %

may 27. 2019. 11:50 O

THE PANTHEON?
Slice it through vertically an
d position the two halves 50

50

centimeters apart.
Tristan Tsara

THE STATUE OF LOUIS XIV?
Replace it with a bunch of
asparagus adorned with the legion
of Honour.

Benkamin Paret

(AFAMOUS BROTHEL)?
Replace the women with gencrals.
Brothel for dogs.

. class and talk about the results. How has it worked? Lec's see... Here s
pu&/mﬁm’ 2018 O letter from William B, hardt, 2 member of the New York Curb Ex-

change. His cas ated. In fac, itis typical of hundreds of others. Maurice Henry

“and in all that time I seldom smiled at my

PAGE TWO - PAGE SEVEN

= HOW TO... &
BY DALE CARNEGIE %

published 1936 O
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PAGE TWO - PAGE SEVEN
= A SIMPLE WAY TO MAKE A
GOOD IMPRESSION &
BY DALE CARNEGIE %
published 1936 O

PAGE EIGHT 5-
= CERTAIN POSSIBILITIES
RELATING TO THE IRRATIONAL
EMBELLISHMENT OF A CITY &
FROM A BOOK OF
SURREALIST GAMES %
published 1993 O

PAGE THIRTEEN - PAGE
TWENTY

= THE MARK ON THE WALL) &
BY VIRGINIA WOOLF %
published 1944 O

= THE ARTIST'S DILEMMA &

*FROM THE ARTIST'S REALITY %

BY MARK ROTHKO %
published 2004 O

PAGE EIGHT >-
= UNTITLED
(CONCRETE ARCHITECTURE)E
FROM SIGNS FICTION %
BY RUTH WOLF-REHFELDT
published 2016 O

IMAGES
PAGE THIRTEEN - PAGE THREE -
PAGE TWENTY PAGE TWENTY-ONE

= THE VOICE OF THINGSS = BORROWED SHAPES &
FROM IN PRAISE OF OPACITY %  ALL COURTESY KURT AUSTIN %
BY B.A. ¥ collected july 2018 O
published 2014 O

.PNG =

VE
MINNEAPOLIS, MN %

=

Jjuly 20. 2018.1:05 O

To see the world

in a grain of sand
And heaven in a wild flower:
Hold infinity in the palm

of your hand,
And eternity in an hour.

~William Blake

Caveat Lector

By way of preface, this is a warning to the reader who expects prose

10 be prosaic. To sum I would say, “Stay away!” For chis is elusive, mis-

leading, perplexing stuff. The very appearance of Ponge’s pages is dis-
orienting. Written in prose, the overly lines, grouped familiarly on the

yday paragraphs, suggest immediate communication. Even

« firs glance, ns to be the language of everyday. And

what could be more

168

everyday than the subjects: an orange, a potato, a ctte, a goat?

A clue to the surreptitious nature of this writing can be found in the
Renaissance view of poctry as something so wonderful it must be con-
cealed from the common gaze. Like Hols
to the wise, but should not be exposed tc
cheapen [it] not by too common familiari
were therefore used to communicate with the learned reader who knew
how to find the meaning beneath the surface of gods, heroes and animals.
“The poet who associates his hero with Hercules or Achilles shows him..
ina preexisting heroic form. At the same time, the poct puts an important
parc of his meaning in code [which] will only be understood by a reader

ology and with the further truths it conceals.” 2

In the prose of poetry of Francis Ponge, coming as he does in an
un-heroic age fashioned more by scientific than be classical studics, the
direction is down rather than up, smaller racher than larger. The subjects
ofhisallegoris or fabes belong 3 lower world than chatof the gods and

Haiks®
W

BOCCACCIO, DE GENEA-
1A DECORUM, r7as.
CHARLES G. 0SGOOD, IN

RY, Princeton University Press,

ug g LEAN HERO, New

York,

Columbia University Press,

1962, P50,

In NOUVEAU RECUEIL, Paris,

Gallimard, 1967, P.32.

Translated in full in this volume.
SA

Paris, Gallimard,
1935 I‘ 216.

TYF SEL
CASLON 540
HELVETICA NOW

reative Method,” in
LEQRANDREQ EIL, vol. I,
Paris, Gallimard, 1961, P:
E, P218.

LA NAUSEE, PP. 221-222.
o

sgments Metatechniques,” in
NOUVEAU RECUEIL, 7. 16.
tbid., PAT.

Ibid, PAT.

Ibid, P15.

Translated here in full under the
sitle of TAKING THE SIDE OF
THINGS,

JEAN-PAUL SARTRE,

“'HOMME ET LES CHOSES.”

in SITUATIONS |, Paris,
Gallimard, 1941,

= COVER 8.PNG =
MINNEAPOLIS, MN %
July 29.2018. 5:16 O
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FROM A BOOK OF FROM VARIOUS PLACES, PEOPLE, FROM A BOOK OF OF YELLOWISM &
SURREALIST GAMES % AND TIMES IN THE MIDWEST % SURREALIST GAMES ¥ BY VLADIMIR UMANETS ¥
published 1993 O collected 2018-2019 O published 1993 O created 2012 O = | ] - sctober 2019
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the drabness of the dictionary and the inadequacy of poetic L i st
will lead to a cosmog at is, an account- through the s :x: I’H’l:l D, [ );:l) AND EDITED
169 @FRANNNNNNNNNNNY // FRANNNY.COM
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g EMAIL 612X792@GMAIL.COM
And cumulative stages of linguistic development—of the totality of FOR SUBMISSIONS OR INQUERIES

man’s view of the universe and his relationship to it.
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MISC

A ckyard Party Ld

July 5th, 2021 lan & Acadia’s Backyard

2 PM-late 1665 Thomas Ave W
Music: 2 PM-sunset Saint Paul, MN 55104
Movie: After sunset USA

o STYLE - e, F X

\0‘ s there inside. One foot aftsr

DRINKS/BLANKET NS %, %,
& 2, %
PROGRAMMING: S & e the shimmering puddle wg, a% g%
S& S & seet. Astrange familiarity begs &% o @
DJS (2PM - SUNSET) g% §g=\°°m° into the % 358 2
5 =
BRIAN HUDDLESTON Z55282 = §" L
PETER MORRISON 3200 :§ § 5
TINE NET cgzl 2E~<
HOT CITY >3
PAUL CRARY 3
FILM SCREENING
(AFTER SUNSET)
GOD'S COUNTRY
(1985, LOUIS MALLE)
I
I S S5
FLOWERS BY - ™

@rﬂxf;

&

DUMPLINGS BY
SATURDAY DUMPLING
CLUB
® * WHILE SUPPLIES LAST*

puddle | see that | am space for the world reflecting what | could not
face, what | could never bring myself to accept. A natural happen-
ing encases; me with unconditional love and | am no longer beyond
the edges. | feel much closer to time passing. As | let go, my senses
sharpen and | feel my self breathing, dancing. | am under the tree.

- -

L I A T

Y

Under the Tree Poster In collaboration with;
lan Babinau, Jasio Stefanski, Brian Huddleston
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PRESENTED
BY NEMAA ‘=
2= 23:
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AT casketArts uuereasr
05/20/22 5—10pPrMnm
os/21/22 12—8rMm

12—5pPm

05/22/22

ARTISTS

FOOD TRUCKS, BEER, & CUSTOM COCKTAILS BASEMENT
SPEAKEASY BY VIKRE PROCEEDS TO BENEFIT COMPAS ORG

ART-A-WHIRL IS AN

T OPEN STUDIO TOUR
IN NORTHEAST
MINNEAPOLIS

AV E N E SHOWCASING THE 5@ -
WORK OF NEMAA
MEMBERS. 22

CASKETARTS.COM

Art-A-Whirl, Casket Arts Building flyers

]

5/20/22 5—10pm £
5/21/22 12—8pm
5/22/22 12—5pm

0
0
0

' ON 4TH FLOOR
Y  SATURDAY

i0 PEPPERS  1:00 LARRY MCDONOUGH
E PRO ARTE  3:00 WILL GANNON
MISTRY SET  5:00 DR. CASSIUS CLIFFORD STEIN

UCKS (17™ STREET)

G G g T
-+ STUDI ITHE SCULPTURE QUA

MUSIC = STRAWBERRY AND THE JAM 6 TO 7P

MUSIC = GOWAN 7 TO 8P (7]

MUSIC = THE STABOTEURS 8 TO 10P

FIRE PERFORMANCE BY NORTHERN
FIRE DYNAMIC @ 8:45

FOOD TRUCK BY NILA'S SON

WOW METAL LAB AND SHOW

SOUTHSIDE BATTLETRAIN...

PARADE IN THE SCULPTURE QUAD
SAVAGE AURAL HOTBED 5- 6:30 -ISH
FOOD TRUCK BY NILA'S SON
WOW METAL LAB AND SHOW

MUSIC = TECON JOHNSON, 12NOON
MUSIC = THE OLD SMUGGLERS 1-2:30P
MUSIC = SOUL TROUVERE, 2:30P
WOW METAL LAB AND SHOW

casketArt

(A PROVERB(S) FOR TODAY

[J
o
e > 'I ' N\

| CAME, | SAT, | DEPARTED

~ S WANTEDE &

(A) PROVERBS) FOR TODAY °

o7/ COLLECTION OF IMAGE
OF SIMILAR THINGS

(fo put in a small run publication)
SEE EXAMPLE >

b

emar/ ©612X792@GMAIL.COM
FOR SUBMISSIONS OR
INQUIRIES O
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