
FRANNY FULLER
04.2024



01

Redesigned the editorial system & structure for Hypebeast Magazine on its return to print with Issue No.30.
Including an updated cover, grid and type systems, and standardized layouts for repeatable types of stories 
(ie. photography collection, artist portfolio, interview feature, product feature)
Designed layouts for select stories in the following three issues (No.31—No.33)

HYPEBEAST Magazine,
Issues No.30—No.33

Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Magazine, 
Issue No. 30

Select Spreads Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Magazine, 
Issue No. 31

Select Spreads Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Magazine, 
Issue No. 32

Select Spreads Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST Magazine, 
Issue No. 33

Select Spreads Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong



06

HYPEBEAST Instagram Post 
Templates

@hypebeast Designed alongside Chelsea Le, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

As a part of the 2020 brand refresh the main Hypebeast Instagram account was subject to a visual overhaul. This included working 
with the global social media team to strategize on what templates were needed, and then creating a system that was approachable by 
both a viewer, and easily adaptable by internal team members when needed.

Templates shown here include — (1) General News    (2) Product    (3) Round-Up/Feature Cover    (4) Feature Quote Slide
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HYPEBEAST Corporate Deck,
2022—23

Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

Updated design and layout for the Hypebeast corporate brand deck.
Created in tandem with the Google Slides deck template (see next page)
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Corporate Pro le,
Our Ma or Milestones

2005 2015 2016 2019 2020 2021 2022

Hypebeast was 
founded by evin Ma

Launched Popbee, a 
female driven media 
platform in Asia 

Launched HBX our 
E Commerce store

Hypebeast available in 
the Traditional Chinese, 
Simpli ed Chinese and 
apanese languages 

Launched Hypebae our digital 
media property aimed at the 
female Hypebeast audience

O cially established 
Hypemaker, our creative agency 

Hypebeast available in the 
orean language 

Hypefest, our inaugural day 
streetwear and cultural festival 
held in Brooklyn, New ork

Hypegolf Invitational brought an 
immersive and inclusive golf 
experience to Miami and apan

Launched Hypemoon, 
a platform dedicated to all things 
Web

Hypebeast available in the 
Brazilian and Spanish languages

HBX New ork agship 
and Hypebeans opened in 
Chinatown, New ork

Hypegolf apan Store 
opened in Tokyo, apan

Hypegolf Invitational 
returned to apan

2012

HBX Hong ong retail 
store launched

Hypebeans, a communal 
destination for uality co ee, 
launched in Hong ong
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ABOUT 
H PEBEAST
Founded in 005, Hypebeast is a leading 
global platform for contemporary culture and 
lifestyle, and a premier destination for 
editorially driven news and commerce. 

Standing at the forefront of fashion and 
culture, we have built a loyal and passionate 
community of over .4M followers who trusts 
our curation across diverse lifestyle categories 
spanning fashion, arts, music and culture. 
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Corporate Pro le 
Capabilities

Our diverse yet highly interrelated hype 
universe integrate together as a complete 
business model and a one stop media 
service provider in the global cultural 
market.

ontent

Discovering the undiscovered, our 
online editorial and social media 
platforms unites a global 
community of the culturally curious.

ommer e an  per en e

Curating fully immersive, online to o ine 
experiences, we strengthen our community 
with IRL strategies and give consumers 
access to over 50 highly curated brands 
around the world.

reat e

Our in house, full service creative 
production agency specializes in 
all stages of production from 
research and strategy to ideation 
and creation.

H  H P  

0 0

Global 
Network

We own an extensive operational network 
across the globe. Our team is global and we 
have o ces in Hong ong, Shanghai, Tokyo, 
Seoul, London, Los Angeles, New ork  and  
other ma or cities around the world.

New ork

London

Shanghai

Hong ong Taipei

Seoul TokyoLos Angeles

0

H PEMEDIA

Hypemedia is our umbrella of editorial, social 
and video platforms. We curate digital and 
print content through a culturally curious lens, 
focusing on the latest trends in fashion, arts, 
music and culture for our community across 
the globe.
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.5M
Page Views Per Month 

6
Male

18 4
Age

Founded in 005, Hypebeast is a leading 
platform for men s contemporary fashion. 
Culturally curious, Hypebeast s devotion 
to discovery has made it one of the 
premier online destinations for editorially
driven news and commerce. 

1 . M
Average Uni ue Visitors Per Month 1

Hypebeast

0M
Aggregated Social Media Following 

1 Historical 1  month average, 
March 1, 0 .

 As of March 1, 0 .

Media
Operates in over 15 markets 
worldwide
Available in  languages

0

Readership 
and Tra c

As of March 1, 0 .

Media 44.1M
Page Views Per Month

16.4M
1 Month Average Website 
Monthly Uni ue Visitors

United States

apan

South orea

Taiwan 

United ingdom

Hong ong 

Readership Operating 
in over 15 markets 
worldwide

.4M
Aggregated Social Media Following
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From in depth interviews, to focused 
features, to fashion forward editorials, our 
bi annual print publication features 
long form coverage of the topics valued 
by our readers.

Hypebeast
Magazine
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1.8M
Aggregated Social Media Following 

56
Female

18 4
Age

Established in 016, Hypebae is a leading 
female online destination at the 
intersection of fashion and creative 
dialogue. Empowering next gen creatives, 
the platform shares its distinctive vision 
through visually stimulating narratives, and 
provides impactful insights on the 
dynamic face of emerging youth culture.  

1.6M
Average Uni ue Visitors Per Month 1

1. Historical 1  month average, 
March 1, 0 .

. As of March 1, 0 .

Hypebae

.1M
Page Views Per Month 

Media
Operates in over 15 markets 
worldwide
Available in 4 languages
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North America
Campaigns

mberlan   60 ampa gn at onal eograp   60 ampa gn Hypegolf l b o se pop p store nglass H t  60 ampa gn

0 46

Brands 
Carried

HBX product ranges at the leading edge of 
culture stocking over 50 highly curated 
luxury and contemporary menswear, 
womenswear, and lifestyle brands sourced 
from all over the world, including New 
ork, Los Angeles, London, Paris, Tokyo, 

Sydney, and many more.
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E COMMERCE
0 4 0 4

Sneakers

Toys and 
Collectibles

Accessories

Bags

Clothing

Homestyle 
Products

Product
Category

55
Menswear

10
Lifestyle

5
Womenswear

USA

H

TW

CN

R

U

Revenue
Split

Share of 
Business

ROW

P

As of March 1, 0 .
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Introducing HBX New ork
Our rst ever U.S. agship and head uarters

We opened our rst agship building 
in North America in the heart of vibrant 
Chinatown, New ork City. 
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H PEMEDIA

Hypemedia is our umbrella of editorial, social 
and video platforms. We curate digital and 
print content through a culturally curious lens, 
focusing on the latest trends in fashion, arts, 
music and culture for our community across 
the globe.

0 0

H PEMA ER

Hypemaker is a global award winning, 
full service creative agency. A one stop shop 
for creating noise making campaigns, with 
capabilities that span strategy, creative 
direction, content production, and end to end 
brand collaborations. 

0 0 46
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.5M
Page Views Per Month 

6
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Founded in 005, Hypebeast is a leading 
platform for men s contemporary fashion. 
Culturally curious, Hypebeast s devotion 
to discovery has made it one of the 
premier online destinations for editorially
driven news and commerce. 

1 . M
Average Uni ue Visitors Per Month 1

Hypebeast

0M
Aggregated Social Media Following 

1 Historical 1  month average, 
March 1, 0 .
 As of March 1, 0 .

Media
Operates in over 15 markets 
worldwide
Available in  languages
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Asia Paci c
Campaigns

Hypegolf n tat onal n apan    elebr t es 
a ross s a Pa

er e es Ben   on ept store e eat er 60 ampa gns
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HBX Media

As of December 0 .

1. M
All HBX Social Media Followers

Social Media
Platforms
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Corporate Pro le 
Capabilities

Our diverse yet highly interrelated hype 
universe integrate together as a complete 
business model and a one stop media 
service provider in the global cultural 
market.

ontent

Discovering the undiscovered, our 
online editorial and social media 
platforms unites a global 
community of the culturally curious.

ommer e an  per en e

Curating fully immersive, online to o ine 
experiences, we strengthen our community 
with IRL strategies and give consumers 
access to over 50 highly curated brands 
around the world.

reat e

Our in house, full service creative 
production agency specializes in 
all stages of production from 
research and strategy to ideation 
and creation.

H  H P  
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From in depth interviews, to focused 
features, to fashion forward editorials, our 
bi annual print publication features 
long form coverage of the topics valued 
by our readers.

Hypebeast
Magazine

0 4

North America
Campaigns

mberlan   60 ampa gn at onal eograp   60 ampa gn Hypegolf l b o se pop p store nglass H t  60 ampa gn
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PH SICAL
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0 40

The Hype 
Universe

Hypeme a

Hypebeast
Hypeart
Hypebae

reat e gen y

Hypemaker
ommer e

HBX

 

Hypegolf
Hypemoon
Popbee

With three ma or divisions, Hypemedia, HBX and 
Hypemaker, we share a mission to bridge the universe of 
cultural discovery and connection with our global 
audience. 
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1.8M
Aggregated Social Media Following 

56
Female

18 4
Age

Established in 016, Hypebae is a leading 
female online destination at the 
intersection of fashion and creative 
dialogue. Empowering next gen creatives, 
the platform shares its distinctive vision 
through visually stimulating narratives, and 
provides impactful insights on the 
dynamic face of emerging youth culture.  

1.6M
Average Uni ue Visitors Per Month 1

1. Historical 1  month average, 
March 1, 0 .
. As of March 1, 0 .

Hypebae

.1M
Page Views Per Month 

Media
Operates in over 15 markets 
worldwide
Available in 4 languages
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Introducing HBX New ork
Our rst ever U.S. agship and head uarters

We opened our rst agship building 
in North America in the heart of vibrant 
Chinatown, New ork City. 
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Global 
Network

We own an extensive operational network 
across the globe. Our team is global and we 
have o ces in Hong ong, Shanghai, Tokyo, 
Seoul, London, Los Angeles, New ork  and  
other ma or cities around the world.

New ork

London

Shanghai

Hong ong Taipei

Seoul TokyoLos Angeles
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Company 
Overview

54
Gross Pro t 

100
Net Pro t  

16.4M
1 month Average Website Monthly 

Uni ue Visitors On Hypemedia Platforms  1

.4M
Aggregated Social Media Following 1

4 0
Employees 1

8 5
Revenue 

1. As of March 1, 0 .
. 0  scal year commences from April 0 1 to March 
1, 0 , reported in Hong ong dollars.

0

.5M
Page Views Per Month 

68
Female

5 44
Age

Popbee is a female driven platform in Asia 
that o ers daily updated news, exclusive 
features, editorials, and fresh trend 
developments in womenswear and 
lifestyle. Established in 008, the platform 
consistently delivers visually impactful, 
thought provoking and curated content 
that resonates with Gen  women. 

0.6M
Aggregated Social Media Following 

1.5M
Average Uni ue Visitors Per Month 1

Popbee

1. Historical 1  month average, 
March 1, 0 .
. As of March 1, 0 .

Media
Operates in  markets
Available in Traditional Chinese

0 8

Launched in 0 , Hypemoon is an online editorial and 
social media platform dedicated to all things Web , 
highlights emerging trends related to crypto, NFTs, 
metaverse, blockchain, and more. Through the lens of 
culture, Hypemoon brings together Web  news, creative 
content, and our community all in one platform. 

Hypegolf is a community at the intersection of creatives, 
athletes and golf. Combining style and youth culture with 
sporting and social elements, modern day golfers of all 
levels of experience come together to en oy the sport in 
their own ways. 

Hypeart is a contemporary art platform that spotlights 
and connects leading and emerging artists with 
collectors and audiences from across the globe. 
Established in 01 , the platform champions in depth 
storytelling and curation in both the physical and digital 
spheres, and fosters accessible experiences for those 
looking to elevate their personal ourney in the 
ever evolving world of art. 

Hypemoon Hypegolf Hypeart

New Editorial
Media Properties

0 44

44

18 44
Age

5
Male

1. Historical 1  month average, 
March 1, 0 .
. As of March 1, 0 .

84
Monthly Uni ue Visitors 1

1.4M
Newsletter Subscribers 

64
Mobile App Users 1

HBX is a global e commerce platform and 
retail destination carrying curated brands 
from both established and up and coming 
menswear, womenswear and lifestyle 
labels. Its e commerce platform ships to 
over 80 markets worldwide, including the 
U.S., Canada, U. ., Europe, Asia, 
Australia, New ealand, parts of Latin 
America, the Middle East and Africa.

HBX

0 45

Global 
Reach

HBX e commerce ships to over 80 
markets worldwide, including the U.S., 
Canada, U. ., Europe, Asia, Australia, 
New ealand, parts of Latin America, the 
Middle East and Africa.
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Building upon 
HBX Hong ong

H man a e pop p Porter  B  pop p B  pop p H   pop p

The HBX Hong ong retail store opened in 
01  at LANDMAR  ATRIUM, Central.
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ABOUT 
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Founded in 005, Hypebeast is a leading 
global platform for contemporary culture and 
lifestyle, and a premier destination for 
editorially driven news and commerce. 

Standing at the forefront of fashion and 
culture, we have built a loyal and passionate 
community of over .4M followers who trusts 
our curation across diverse lifestyle categories 
spanning fashion, arts, music and culture. 
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HYPEBEAST Google Slides 
Deck Template

Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

Page Header,
Helvetica Neue 16pt
Body Text, 
Helvetica Neue 8.5 pt

GUIDE PAGE, DELETE AFTER USE

GUIDE PAGE, DELETE AFTER USE

SECTION HEADER,
HELVETICA NEUE, 40PT

TEXT

IMAGES

Generic HB images to use for 
decks can be found here

CHARTS + VISUALS

Use simple black and white diagrams 
when possible. Line weight should stay 
light, around 1px.

See following slides for 
image use examples

When switching out images, use the “replace” 
function in order to not resize / move the photos

0 18

Header Four 
Column Images

Caption Copy Here Caption Copy Here Caption Copy Here Caption Copy Here

0 1
19

Header Three
Column Images

Caption Copy Here Caption Copy Here Caption Copy Here

0 1
1

0 1
1

X TITLE

1

0

Header, 
One Column

The font should be Helvetica and font size 
should not go over 8.5. Please do not 
amend the size of the box. 

To change the image, select it and choose 
“replace image” from top bar above. Do 
not resize or move image.

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
ali ua. Ullamcorper eget nulla facilisi etiam 
dignissim diam uis. Ullamcorper a lacus 
vestibulum sed arcu non.

Placerat duis ultricies lacus sed turpis. 
Elementum eu facilisis sed odio. usto 
donec enim diam vulputate ut. Feugiat sed 
lectus vestibulum mattis ullamcorper velit 
sed ullamcorper. Elementum pulvinar 
etiam non uam. Amet nulla facilisi morbi 
tempus iaculis. Nulla facilisi cras 
fermentum odio eu feugiat pretium. Proin 
sagittis nisl rhoncus mattis rhoncus urna. 
Gravida rutrum uis ue non tellus orci ac. 

0 10
1

The font should be Helvetica and font size should not go 
over 8.5. Please do not amend the size of the box. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna ali ua. Ullamcorper eget nulla facilisi etiam 
dignissim diam uis. Ullamcorper a lacus vestibulum sed 
arcu non. Amet massa vitae tortor condimentum lacinia 

uis vel eros donec. Ali uet enim tortor at auctor urna 
nunc. Congue mauris rhoncus aenean vel elit 
sceleris ue mauris pellentes ue. Sceleris ue eu ultrices 
vitae auctor eu augue ut lectus. Placerat duis ultricies 
lacus sed turpis. Elementum eu facilisis sed odio. usto 
donec enim diam vulputate ut. Feugiat sed lectus 
vestibulum mattis ullamcorper velit sed ullamcorper. 
Elementum pulvinar etiam non uam. Amet nulla facilisi 
morbi tempus iaculis.

Nulla facilisi cras fermentum odio eu feugiat pretium. 
Proin sagittis nisl rhoncus mattis rhoncus urna. Gravida 
rutrum uis ue non tellus orci ac. Imperdiet dui 
accumsan sit amet nulla. Sed euismod nisi porta lorem 
mollis ali uam ut. Mi uis hendrerit dolor magna eget. 
Mauris augue ne ue gravida in fermentum. Odio eu 
feugiat pretium nibh ipsum. 

Header,
Three Column

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna ali ua. Ullamcorper eget nulla facilisi etiam 
dignissim diam uis. Ullamcorper a lacus vestibulum sed 
arcu non. Amet massa vitae tortor condimentum lacinia 

uis vel eros donec. Ali uet enim tortor at auctor urna 
nunc. Congue mauris rhoncus aenean vel elit 
sceleris ue mauris pellentes ue. Sceleris ue eu ultrices 
vitae auctor eu augue ut lectus. Placerat duis ultricies 
lacus sed turpis. Elementum eu facilisis sed odio. usto 
donec enim diam vulputate ut. Feugiat sed lectus 
vestibulum mattis ullamcorper velit sed ullamcorper. 
Elementum pulvinar etiam non uam. Amet nulla facilisi 
morbi tempus iaculis.

Nulla facilisi cras fermentum odio eu feugiat pretium. 
Proin sagittis nisl rhoncus mattis rhoncus urna. Gravida 
rutrum uis ue non tellus orci ac. Imperdiet dui 
accumsan sit amet nulla. Sed euismod nisi porta lorem 
mollis ali uam ut. Mi uis hendrerit dolor magna eget. 
Mauris augue ne ue gravida in fermentum. Odio eu 
feugiat pretium nibh ipsum. Bibendum ne ue egestas 
congue uis ue egestas diam in arcu. Elementum nisi 

uis eleifend uam adipiscing vitae proin. Tincidunt eget 
nullam non nisi. 

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna ali ua. Ullamcorper eget nulla facilisi etiam 
dignissim diam uis. Ullamcorper a lacus vestibulum sed 
arcu non. Amet massa vitae tortor condimentum lacinia 

uis vel eros donec. Ali uet enim tortor at auctor urna 
nunc. Congue mauris rhoncus aenean vel elit 
sceleris ue mauris pellentes ue. Sceleris ue eu ultrices 
vitae auctor eu augue ut lectus. Placerat duis ultricies 
lacus sed turpis. Elementum eu facilisis sed odio. usto 
donec enim diam vulputate ut. Feugiat sed lectus 
vestibulum mattis ullamcorper velit sed ullamcorper. 
Elementum pulvinar etiam non uam. Amet nulla facilisi 
morbi tempus iaculis.

Nulla facilisi cras fermentum odio eu feugiat pretium. 
Proin sagittis nisl rhoncus mattis rhoncus urna. Gravida 
rutrum uis ue non tellus orci ac. Imperdiet dui 
accumsan sit amet nulla. Sed euismod nisi porta lorem 
mollis ali uam ut. Mi uis hendrerit dolor magna eget. 
Mauris augue ne ue gravida in fermentum. Odio eu 
feugiat pretium nibh ipsum. Bibendum ne ue egestas 
congue uis ue egestas diam in arcu. Elementum nisi 

uis eleifend uam adipiscing vitae proin. Tincidunt eget 
nullam non nisi. 
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Bulleted
Lists

HEADER ONE SUB POINTS
Congue mauris rhoncus aenean vel elit 
sceleris ue mauris pellentes ue. 
Sceleris ue eu ultrices vitae auctor eu 
augue ut lectus. Placerat duis ultricies 
lacus sed turpis. 

Duis ultricies lacus sed turpis.
Elementum eu facilisis sed odio. 
usto donec enim diam 

vulputate ut. 

HEADER ONE SUB POINTS
Congue mauris rhoncus aenean vel elit 
sceleris ue mauris pellentes ue. 
Sceleris ue eu ultrices vitae auctor eu 
augue ut lectus. Placerat duis ultricies 
lacus sed turpis. 

Duis ultricies lacus sed turpis.
Elementum eu facilisis sed odio.

HEADER ONE
Placerat duis 
Ultricies lacus sed turpis. 
Sceleris ue eu ultrices. 

HEADER TWO
Placerat duis 
Ultricies lacus sed turpis. 
Sceleris ue eu ultrices. 

HEADER THREE
Feugiat sed lectus vestibulum mattis 
ullamcorper velit sed

The font should be Helvetica and font size should not go over 8.5. Please do not amend 
the size of the box. To change photo, select it and choose “replace image” from top bar 
above. Do not resize or move image.
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
ali ua. Ullamcorper eget nulla facilisi etiam 
dignissim diam uis. Ullamcorper a lacus 
vestibulum sed arcu non. Amet massa 
vitae tortor condimentum lacinia uis vel 
eros donec. Ali uet enim tortor at auctor 
urna nunc. Congue mauris rhoncus 
aenean vel elit sceleris ue mauris 
pellentes ue. Sceleris ue eu ultrices vitae 
auctor eu augue ut lectus. 

Placerat duis ultricies lacus sed turpis. 
Elementum eu facilisis sed odio. usto 
donec enim diam vulputate ut. Feugiat sed 
lectus vestibulum mattis ullamcorper velit 
sed ullamcorper. Elementum pulvinar 
etiam non uam. 
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lectus vestibulum mattis ullamcorper velit 
sed ullamcorper. Elementum pulvinar 
etiam non uam. Amet nulla facilisi morbi 
tempus iaculis. Nulla facilisi cras 
fermentum odio eu feugiat pretium. Proin 
sagittis nisl rhoncus mattis rhoncus urna. 
Gravida rutrum uis ue non tellus orci ac. 

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
ali ua. Ullamcorper eget nulla facilisi etiam 
dignissim diam uis. Ullamcorper a lacus 
vestibulum sed arcu non. Amet massa 
vitae tortor condimentum lacinia uis vel 
eros donec. Ali uet enim tortor at auctor 
urna nunc. Congue mauris rhoncus 
aenean vel elit sceleris ue mauris 
pellentes ue. Sceleris ue eu ultrices vitae 
auctor eu augue ut lectus. 

Placerat duis ultricies lacus sed turpis. 
Elementum eu facilisis sed odio. usto 
donec enim diam vulputate ut. Feugiat sed 
lectus vestibulum mattis ullamcorper velit 
sed ullamcorper. Elementum pulvinar 
etiam non uam. Amet nulla facilisi morbi 
tempus iaculis. Nulla facilisi cras 
fermentum odio eu feugiat pretium. Proin 
sagittis nisl rhoncus mattis rhoncus urna. 
Gravida rutrum uis ue non tellus orci ac. 

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
ali ua. Ullamcorper eget nulla facilisi etiam 
dignissim diam uis. Ullamcorper a lacus 
vestibulum sed arcu non. Amet massa 
vitae tortor condimentum lacinia uis vel 
eros donec. Ali uet enim tortor at auctor 
urna nunc. Congue mauris rhoncus 
aenean vel elit sceleris ue mauris 
pellentes ue. Sceleris ue eu ultrices vitae 
auctor eu augue ut lectus. 

Placerat duis ultricies lacus sed turpis. 
Elementum eu facilisis sed odio. usto 
donec enim diam vulputate ut. Feugiat sed 
lectus vestibulum mattis ullamcorper velit 
sed ullamcorper. Elementum pulvinar 
etiam non uam. Amet nulla facilisi morbi 
tempus iaculis. Nulla facilisi cras 
fermentum odio eu feugiat pretium. Proin 
sagittis nisl rhoncus mattis rhoncus urna. 
Gravida rutrum uis ue non tellus orci ac. 
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Lorem ipsum dolormassa sit amet, 
consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et 
dolore magna ali ua. Ullamcorper eget 
nulla facilisi etiam dignissim diam uis. 
Ullamcorper a lacus vestibulum sed arcu 
non. Amet  vitae tortor condimentum 
lacinia uis vel eros donec. Ali uet enim 
tortor at auctor urna nunc. Congue mauris 
rhoncus aenean vel elit sceleris ue mauris 
pellentes ue. Sceleris ue eu ultrices vitae 
auctor eu augue ut lectus. Placerat duis 
ultricies lacus sed turpis. Elementum eu 
facilisis sed odio. usto donec enim diam 
vulputate ut. 
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
ali ua. Ullamcorper eget nulla facilisi 
etiam dignissim diam uis. Ullamcorper a 
lacus vestibulum sed arcu non. Amet 
massa vitae tortor condimentum lacinia 

uis vel eros donec. Ali uet enim tortor at 
auctor urna nunc. Congue mauris rhoncus 
aenean vel elit sceleris ue mauris 
pellentes ue. Sceleris ue eu ultrices vitae 
auctor eu augue ut lectus. Placerat duis 
ultricies lacus sed turpis. Elementum eu 
facilisis sed odio. usto donec enim diam 
vulputate ut. Feugiat sed lectus 
vestibulum mattis ullamcorper velit sed 
ullamcorper. Elementum pulvinar etiam 
non uam. Amet nulla facilisi morbi 
tempus iaculis.
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Lorem ipsum dolor sit amet, consectetur 
adipiscing elit,  sed do eiusmod tempor 
incididunt ut labore et dolore magna 
ali ua. Ullamcorper eget nulla facilisi 
etiam dignissim diam uis. Ullamcorper a 
lacus vestibulum sed arcu non. Amet 
massa vitae tortor condimentum lacinia 

uis vel eros donec. Ali uet enim tortor at 
auctor urna nunc. Congue mauris rhoncus 
aenean vel elit sceleris ue mauris 
pellentes ue. Sceleris ue eu ultrices vitae 
auctor eu augue ut lectus. Placerat duis 
ultricies lacus sed turpis. Elementum eu 
facilisis sed odio. usto donec enim diam 
vulputate ut. Feugiat sed lectus 
vestibulum mattis ullamcorper velit sed 
ullamcorper. Elementum pulvinar etiam 
non uam. Amet nulla facilisi morbi 
tempus iaculis.
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etiam dignissim diam uis. Ullamcorper a 
lacus vestibulum sed arcu non. Amet 
massa vitae tortor condimentum lacinia 

uis vel eros donec. Ali uet enim tortor at 
auctor urna nunc. Congue mauris rhoncus 
aenean vel elit sceleris ue mauris 
pellentes ue. Sceleris ue eu ultrices vitae 
auctor eu augue ut lectus. Placerat duis 
ultricies lacus sed turpis. Elementum eu 
facilisis sed odio. usto donec enim diam 
vulputate ut. Feugiat sed lectus 
vestibulum mattis ullamcorper velit sed 
ullamcorper. Elementum pulvinar etiam 
non uam. Amet nulla facilisi morbi 
tempus iaculis.
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HYPEBEAST HBX 41 Division Motion design by Massive Assembly, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

Opening campaign for Hypebeast’s first US Flagship in 2022 at 41 Division. 

 (1) Hoarding    (2) Subway 9x6   (3) Staff T-Shirt
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HYPEBEAST HBX 41 Division Motion design by Massive Assembly, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

9x16 Frames sent to Massive Assembly for animation
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Instagram template system for Hypebeast’s design focused IG Account, Hypeform.

 (1) General News    (2) A—Z Launch    (3) Feature Cover    (4) Feature Cover    (5) Feature Quote Slide

HYPEBEAST Instagram Post 
Templates

@hypeform Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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Instagram template system for Hypebeast’s golf focused account, Hypegolf.

 (1) General News    (2) Product    (3) Product Round-Up Cover   (4) Feature Cover    (5) Feature Quote Slide

HYPEBEAST Instagram Post 
Templates

@hypegolf Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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Updated Instagram templates for Hypebae, Hypebeast’s sister account.

 (1) General News    (2) Feature Cover    (3) Round-Up Cover   (4) “Ask a (S)expert” IP    (5) Trend Spotlight Cover

HYPEBEAST Instagram Post 
Templates

@hypebae Creative Direction by Kevin Wong
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Worked alongside Vasun Pachisa and Kevin Wong to develop branding for Hypebeast’s eponymous clothing label; Hypebeast 
Goods and Services. Inspired by vintage military labels the design system uses a simple structure that is both graphic and functional. 
Designed logotype, product labels, product, social media posts & micro-site. 

HYPEBEAST HGS Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong



15Developed special lifestyle products; Laundry bag & Towel.

HYPEBEAST HGS Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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Instagram post templates and micro-site, 
hypebeastgoodsandservices.co

HYPEBEAST HGS Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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HYPEBEAST HB100 2022 & 2023 Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong

Refreshed identity for HB100, including a new logo, website, social media graphics, and gift given to the 100 people on the list.
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Worked with the in-house web development team to design and build the 2022 and 2023 site.
2022 — hypebeast.com/hb100/2022 2023 — hypebeast.com/hb100/2023

HYPEBEAST HB100 2022 & 2023 Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong



19Candle design and included packaging materials (card, matchbox, box)

HYPEBEAST HB100 2022 & 2023 Candle Production by Florilége, Art Direction by Vasun Pachisa, Creative Direction by Kevin Wong
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ADOBE Spot Illustrations

Spot illustrations used for Creative Cloud Stock & Marketplace Fonts page

(1) New Fonts Available    (2) Collection Spotlight    (3 & 4) Featured Foundries



21
Assigned a selection of fonts offered by Adobe, and created 2-4 visuals for each to 
preview and promote them in use. Selection of 30 assets of approximately 200.

ADOBE Adobe Originals 
Font Assets

fonts.adobe.com
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Commissioned by the Fonts team at Adobe to design graphics for a number of give-aways 
to offer from their table at the 2022 Adobe MAX event. 

(1) Fanny Pack, used graphic & unused alternates    (2) POG set

ADOBE Adobe MAX 2022 
Giveaways
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ADOBE Adobe Originals Blog 
Illustrations

blog.adobe.com
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Ogresse:  
Envisioned

February 25–26
 McGuire Theater
World Premiere,   
 Walker Commission

“A story at once epic and intimate 
… virtually everything about it is 
staggeringly original.” —Wall Street 
Journal

PERFORMING ARTS 
    2021 /2022
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solid  
objects

May 12–14
Cargill Lounge/
 McGuire Theater
World Premiere, 
 Walker Commission

“[Kravas’s] creative ingenuity, 
conceptual depth, and 
social consciousness ... [is] 
characterized by a palpable 
passion.” —Culturebot

walkerart.org
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 HEATHER KRAVAS    
AND VICTORIA 
HAVEN

January 12–15
Kaneza Schaal

KLII

McGuire Theater
World Premiere,
 Walker Commission

January 27–29
Annie Dorsen 

Yesterday  
Tomorrow

McGuire Theater
Copresented with the 
 Great Northern

February 10–12
Big Dance Theater

The Mood Room

McGuire Theater 
Walker Commission

OUT     THERE 
 2022

walkerart.org

WALKER ART
CENTER

Performing Arts 2021 
Posters

With direction from, and in collaboration with Ian Babinau



MINNEAPOLIS COLLEGE 
OF ART AND DESIGN
Graphic Design, BFA, 2019

HYPEBEAST
Graphic Designer
2022—24

ADOBE 
Freelance Graphic Designer
2020—24

WALKER ART 
CENTER
Graphic Designer
2021—22

DESIGNWORKS
Graphic Designer
2018—20

ASPEN ART 
MUSEUM
Graphic Design Intern
2019

FREELANCE
Graphic Designer 
2020—24

EDUCATION

EXPERIENCE

frannnnnnnnnny@gmail.com@frannnnnnnnnnny 04.2024FRANNY FULLER


